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Grab a pencil and piece of

Unscramble these four Jumbles, one letter

paper. How many words can JU y BLE
you make using the lettersin .

“Tootsie Roll” We found 54!

to each square, to form four ordinary words.

SEPTEMBER: 1
flower: Aster and Morning Glory I KREPY
Birthstone: Saffire L 1 DQ I

Zodiac Signs: Virgo = August 23 -

September 22
Libra = September 23 - October 22 | CAGIM
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TMRC Daylight Chapter #1145

September 25 — Stated Meeting 1:30 pm MODDEO
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[l THE MOST POPULAR CANDY ROLL FOR:GENER

Tootsie Roll is a chocolate-flavored
taffy that has been manufactured in
the United States since 1907. The
candy is similar to both caramels and
taffy without being exactly either
confection. The manufacturer, Tootsie
Roll Industries, is based in Chicago,
Illinois. It was the first penny candy to
be individually wrapped in America.
Tootsie Industries founder, Leo
Hirschfield, was an Austrian Jewish
immigrant to the United States of
America, the son of an Austrian candy
maker. He completed developing
Tootsie Rolls in 1907, and patented
the technique that gives them their
unique texture. He named the candy
after his daughter Clara, whose
nickname was "Tootsie". The first
Tootsie Rolls were marketed
commercially in September 1908.
Tootsie Roll Industries is one of the
largest candy manufacturers in the
world. Approximately 64 million
Tootsie Rolls are made daily.
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WHAT TO SAY
TO SOMEONE WHO
COMPLAINS OF BEING
LA LIGHT SLEEPER.
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Now arrange the circled letters to form
the surprise answer, as suggested by the
above cartoon.
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TOOTSIE ROLL POPS
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CHERRY
GRAPE
CHOCOLATE
ORANGE
CARAMEL
BROWN
LIME
VANILLA
STRAWBERRY
WATERMELLON
RASPBERRY
LEMON
RED
PURPLE
BLUE
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According to the company, the original recipe calls
for the inclusion of the previous day's batch, "a
graining process that Tootsie continues to use to this
day. And so, theoretically, there is a bit of Leo's very
first Tootsie Roll in every one of the sixty-four million
Tootsie Rolls that Tootsie produces each day.”

Tootsie Roll Hero

Captain Tootsie is an
advertisement comic
strip created for

Tootsie Rolls in 1943.

It featured the title
character Captain Tootsie
and his sidekick, a boy
named Rollo (a black-

haired boy), and three
other young cohorts
named Fatso (a red-
haired boy), Fisty (a

blonde boy), and Sweetie
(a blonde-haired girl).

It had stories in the form
of full color one-page
Sunday strips, black and white daily strips, and two
issues of a comic book of the same title. The
advertisement comic was featured by many
publishers and in the newspapers. Within the stories,
Captain Tootsie was quite strong and quicker to the
punch than any of his enemies. His stories were light
and "kid-friendly". Captain Tootsie's comic strip ads
ended in the 1950s.

The Tootsie Roll jingle, "Whatever It Is | Think | See"
was sung by a nine-year-old, Rebecca J. Weinstein.
Elements of this ad can occasionally be seen today
during advertised children's programming. It aired on
television regularly for more than 20 years, mostly
during Saturday morning cartoon programming.

The current U.S. ingredients of a Tootsie Roll are:
sugar, corn syrup, palm oil, condensed skim milk,
cocoa, whey, soy lecithin, and artificial and natural
flavors.

In 2009, Tootsie Rolls became certified kosher by the
Orthodox Union

Alternative flavors

In addition to the traditional cocoa-flavored Tootsie
Roll, several additional flavors have been introduced.
Known as Tootsie Fruit Chews, flavors include cherry,
orange, vanilla, lemon, and lime.

(cont’d page 3)

MHva syl ut i ONI0a AL
JO3IANTY 'AIN0O0QA “DIDVIN ‘AMNYHAd :Stemsue sjqung

&




A Tootsie Pop

is a hard candy
lollipop filled with s 2 = ¢ ALY

the chocolate-flavored chewy Toot5|e RoII candy

They were invented in 1931 by an employee of The Sweets
Company of America. The candy made its debut in 1931 and since
then various flavors have been introduced. The idea came to be
when a man who worked at The Sweets Company of America licked
his daughter's lollipop at the same time he was chewing his Tootsie
Roll. He loved the idea and pitched it to everyone at the next snack
ideas meeting.

In 2002, 60 million Tootsie Rolls and 20 million Tootsie Pops were
produced every day.

Tootsie Pops are known for the catch phrase "How many licks
does it take to get to the Tootsie Roll center of a Tootsie
Pop?". The phrase was first introduced in an animated commercial
which debuted on US television in August 1969. In the original
television ad, a boy proposes the question to a cow, a fox, a turtle
and an owl.
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Mr. Cow, Mr. Fox, & Mr. Turtle

Each one of the first three animals tells the kid to ask someone
else, explaining that they would bite a Tootsie Pop every time they
lick one. Eventually, he asks the owl, appearing wise, who offers to
investigate. He starts licking the orange Tootsie Pop, but bites into it
after only three licks. The child walks away, saying to himself, "If
there's anything | can't stand, it's a smart owl."

Original assortment of Flavors
Chocolate

Raspberry

Cherry

Orange

Grape

Banana

Pop, Pop, Tootsie Pop
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Redeemable wrappers
At one point, a rumor began that the
lollipop wrappers which bore three
unbroken circles were redeemable for
free candy or even free items like
shirts and other items. The rumor was
untrue, but some shops have honored
the wrapper offer over the years,
allowing people to "win" a free pop.
Some stores redeemed lollipop
wrappers with the "shooting star"
(bearing an image of a child dressed
as a Native American aiming a bow
and arrow at a star) for a free sucker.
This was clearly up to the store owner
and not driven by the lollipop
manufacturer
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